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Abstract 
The World Commission on Environment and Development in 1987 launched a Sustainable Growth program 
which was described into three significant concepts called   economic, social and environmental sustainability. 
Sustainable growth works as a model under which communities can utilize resources efficiently, create new 
businesses to strengthen their economies, establish effective infrastructures, enhance the quality of life, and 
preserve the environment. Growth in terms of   inadequate schools, few medical facilities, electrification and 
employment has been a challenge to communities. Corporate social responsibility can be used to approach the 
challenge. The study sought to establish the effect of socio-economic strategy on growth of community 
surrounding Muhoroni Sugar Company in Kisumu County, Kenya. The study was anchored on corporate social 
performance theory, with a target population of 13,664 residents, used descriptive research design and stratified 
random sampling technique to select 121 respondents. Data was analyzed using descriptive and inferential 
statistics with the aid of the Statistical Package for Social Sciences. The analyzed data was presented in form of 
pie charts, percentage and frequency distribution tables. The study found out that socio-economic strategy affects 
growth of community. In conclusion, the company needs to implement socio-economic programs in order to 
improve schools, health facilities and facilitate creation of employment.  
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1.  Introduction 
Sustainable growth is a process of satisfying human development goals to support the society and the economy 
and there is need to focus on economic development and social elements as argued by Hohnen and Potts (2007). 
It can assist the United Nation Foundation to attain the eight Millennium Development Goals established in the 
year 2000 (Lahiri and Pal, 2009). Sustainable growth is enhanced through training of the community as in the 
Philippines as argued by Ismail (2009). Globally people acknowledge that the current trend on economic 
development is unsustainable and therefore public awareness, training and education are the fundamentals for a 
sustainable society (Ismail, 2009). According to Blewitt, (2015), sustainable growth is regarded as a model under 
which communities can utilize resources efficiently, create new businesses to strengthen their economies, 
establish effective infrastructures and enhance the quality of life. Renovation of already existing schools support 
sustainable growth as argued (Idemudia, 2014). The growth is also enhanced by Non -governmental 
Organizations buying school textbooks and lab equipment (Kamencu, 2013) and promoted through offering of 
scholarships by universities and banks (Ndegi, 2014). 
Education Partnerships Africa (EPA) is a UK-based NGO which focuses on providing resources to 
individual primary and secondary schools in Kenya and Uganda. The organization invests in school textbooks, 
science lab equipment, computers, water, electricity and also support management of these resources and 
promoting good health and proper sanitation to the school management, the pupils and students (Miller, 
Welmond, Wolf, 2002).  Hong Kong Shanghai banking corporation in China began a ‘Read with me program’ 
for one school in 2007 to build on language and literacy of individuals. Education provides the needed training 
for the community to get employment and therefore elevate the economic status on the individuals 
(Ismail, 2009).  Enriching learning program features volunteer staff does active reading diagnostics to improve 
the learning levels of students in every grade (Kamencu, 2013). Non-Governmental Organizations focusing on 
communities have made education as their focal point in community development. They create conducive 
environment for learning to their host communities (Van Rheede and Blomme, 2013). Today, firms have 
considered partnering with various colleges and universities to aid them in re-training their employees to gain 
more knowledge and skills required in workplace. Global firms including Kellog, MAG, Mazac and MUBEA 
are working together with Gateway Community and Technical College in the United States to develop a center 
for advanced manufacturing. The technical college customizes its re-training programs to specifically meet the 
requirement of the workforce. The re-training fee is often covered by the firm itself (Heemskerk, 2012). The 
author argues that innovation has been a core economic boost which gave birth to multibillion enterprises such as 
Microsoft, Google, Apple Inc. Starbucks Coffee house and enabled direct and indirect employment opportunities 
to people. Innovation has activated local economic growth by producing a vibrant society. An excellent 
contributor to these innovations has been the high-quality education offered in the US. America is using 
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education and innovation to create jobs (Hopper, 2016). 
The international community of nations has realized that education is vital in human life. This corresponds 
to the Millennium Development Goals that recognized education as essential for all people to acknowledge their 
potentials and prioritize completion of primary school curriculum. Education is not an end in itself but also a 
way of attaining global growth agenda (Henriques and Brilha, 2017). The foundation for worldwide people 
power (FWPP) in Philippines launched an education revolution program in 2002, because it was strongly 
believed that it was a feasible solution to poverty (Tokarčíková and Ďurišová, 2015).  
A Vodacom company in Tanzania promote social development through providing road infrastructure, 
supply of clean water and electricity, education, and health services (Ng’eni; Bukwimba; Kwesigabo and Kaaya, 
2015). Likewise, the government of South Africa is encouraging firms to develop socially balanced South Africa 
through CSR which is greatly valued (Mbirigenda, 2018). In the long run, if a responsible business plan is 
implemented accordingly, considering sustainable growth, this will as well positively influence the quality of life 
of the local households. 
Co-operative bank of Kenya foundation has also been leading in providing educational scholarships to 
needy and bright students admitted to various secondary schools in Kenya. Under this program the bank pays 
school fees for 1400 students in secondary schools and 112 students in various universities in Kenya for four 
years. The Bank does not require one to take a course in line with its values and functions as normally required 
(Ndegi, 2014). The United States International University located in Kenya facilitates access to education by the 
disadvantaged groups through scholarships (Aleixo, Azeiteiro, and Leal, 2016). The author points out that the 
university sets aside Ksh4 million per year in its annual budget to provide financial aid inform of scholarships, to 
the bright and needy students. Scholarships are awarded to best two students from the community, diversity 
scholarship offer fully paid tuition for 3 students; 2 from arid and semi-arid lands and one from informal 
settlements. The university also sponsors other students to study in other universities abroad.  
Azapagic (2004) argues that there should be sustainability in employment. Firms should create and provide 
jobs to elevate a country’s economic growth and builds a stronger community. The author contends that firms 
empower youth through education in order to create future customers and labor force. Much effort channeled to 
engineering, math, science and technology, are fundamental for competing in the global market. Sustainable 
economic growth is not possible if people lack decent quality jobs to boost their economic wellbeing. 
Sustainable economic growth should provide an environment for job opportunities and proper working 
conditions for entire population of working age citizens (Hopkins, 2007). There is a possibility of attaining 
economic growth which in turn impacts positively on social sustainability (Mishra, 2011). European SMEs 
investors in Kenya have played a vital role in encouraging economic growth through job creation which in the 
long run would reduce poverty. Furthermore, jobs have enabled the employees to feed their families, educate 
their children and provide overall social protection (Saito, 2014) These European investors have sparked off use 
of technology which creates an effective environment to handle work that would otherwise be difficult if there 
was no technology. Mbirigenda (2018) acknowledges that creation of employment opportunities for sustainable 
economic growth has been a perennial worldwide ambition to be realized though there has been little remarkable 
progress made.  
Mutea, (2008), argues that offering solutions to various life-threatening sicknesses such as HIV/AIDS, TB, 
and Cholera etc promote health of the people which in turn would increase firm’s profits. In Kenya, there are a 
number of corporations that have pursued various programs which are directed towards improving the state of 
health of the community. Nestle Global, a company leading in health and nutrition, launched a kid’s program 
which aims at providing health and nutrition awareness to primary school children. In partnership with the 
Kenya’s ministry of education, Nestle Global targeted fifteen primary schools and enabled the children know the 
right nutritious foods for good health (Wanjala 2019). In regard to heath society, very little research has been 
carried out on how firms can promote health through building hospitals which provide affordable and quality 
health care.  
Muhoroni Sugar Company in Kenya, the locale of the current study, has established a primary school called 
Success primary school with an improved curriculum to offer quality education to the children from the 
community surrounding the company as argued by Mwangangi and Odhiambo (2013). The author further argues 
that the company has also established Muhoroni Sugar medical center. The centre provides affordable in-patient 
and out-patient health services, free medical care for its employees, immunization, family planning services, 
Voluntary Counseling and HIV Testing services. 
 
1.1 Objectives 
To determine the effect of social strategy on sustainable growth of  
To analyse the effect of economic strategy on sustainable growth of community  
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1.2 Research Hypotheses 
H01. There is no effect of social strategy on sustainable growth of community  
H02. There is no effect of economic strategy does on sustainable growth of community  
 
1.3 Statement of the problem 
Many organizations experience challenges related to sustainable growth which include health, education and 
weak institutional models. There has been poor infrastructure, few number of hospitals, shortage of drugs and 
equipment in the hospitals. Inadequacy of proper basic health facilities have caused preventable diseases such as 
malaria, dysentery and cholera to be predominant hence increased mortality rates as pointed by Moran (2010). 
Socio-economic challenges confronting community surrounding Muhoroni Sugar Company in education sector 
include inadequate infrastructure, deficit of permanent primary school classrooms and shortage of learning 
materials as argued by Mugalavai, (2012). According to Saito (2014) the economic and social welfare could be 
negatively affected if the environment is not well managed. A survey done by the Standard media group in 
February 2017 discovered that Kenya has a working age population of 24 million where one out of every six 
working age Kenyan is unemployed. There are few studies on socio-economic strategy and sustainable growth of 
community surrounding Muhoroni Sugar Company.  
 
2. Literature Review 
Critical theory was developed by Castro in 2004 indicating that sustainable growth is merely economic growth 
based on capitalistic terms. In the current growing body of theoretical discussions about the requirements of 
achieving sustainable growth, there is criticism arising from the “weak sustainability” model which questions the 
policy suggesting that the current system of production and consumption could provide sustainable growth. The 
environmental Marxist point of view suggests the possibility of a sustainable environment grounded on the 
capitalist economy (Brown, 2002). The main argument is that economic growth depends on the exploitation of 
natural and social resources. Brown (2002) represents the revolutionary view in sustainable development and the 
scholar’s argument was echoed in Rio and Johannesburg earth summit in 2002.Howes (2005) agrees that it is the 
duty of the government to facilitate sustainable development of a country by redirecting resources towards 
sustainable growth. However, there have been uneven gains in advancement in the global economy. Due to the 
existence of this shortcoming, Strachan, McHarry, Callway and Arye (2005) suggest that a government should 
have various democratic models to address the interests of the nation. Researchers like Berger, Cunninghan and 
Drumwrught (2007); Sagebien and Whellams (2010), argue that corporate social responsibility has a no 
influence on sustainable growth. They claim that businesses require dynamic changes because corporate social 
responsibility commoditize capital rights and labour as universal norms which often oppose the norms of the 
community. Moreover, the impression that a responsible corporation can lead to sustainable growth in the long 
run is being debated because the current market situation prefers firms which come up with solutions through 
meeting short-term responsibility needs (Sagebien and Whellams, ibid). A capitalistic economy does not 
advocate for sustainable environment and societal equity to eradicate poverty (Brand, 2009) 
Findings from several studies done in Copenhagen and Shanghai showed that smart firms’ policies protect 
and promote health of employees (Vahtera, Kivimäki, Pentti, and Theorell, 2000). Physical exercises such as 
cycling to work, walking, speedy transit network have been able to reduce injury, lower premature mortality of 
individuals by 30% and also reduce cardiovascular disease. Good health is a fundamental part when it comes to 
sustainable growth of a society. Most of these health policies are made and implemented by the government or 
the private sector. Moon and Mattenn (2012) carried out a study on dynamics of corporate social responsibility 
in Asia. The findings showed that education modifies people from rural households to adopt new opportunities 
hence broaden their sources of income. It happened in China where well educated people in the late 1970s 
accumulated more capital from the non-agricultural activities. A study was carried out by Henriques and Brilha 
(2017) concerning corporate social responsibility and education hence sustainable development. The findings 
indicated that, education eliminates poverty transmission from generation to generation. Evidence from 
Guatemala City in Mexico indicated that women with high levels of education and cognitive skills led to 
increase in years in school for their children. Therefore, for every grade completed, the child raises wage by 10% 
and if in the reading test the child does well, the child receives 35% wage increase. These wages would benefit 
the children as they grow to be adults.  
Dumas and Lambert (2005) researched on education and achievement in Senegal and found out that, land or 
house inheritance does little to eliminate poverty, rather children having parents who completed formal 
education are most likely to secure off- farm employment and therefore escape poverty. Moreover, in the work 
of Rose and Dyer (2008) on chronic poverty and education in Ethiopia, it was found out that education is crucial 
in getting rid of extreme poverty among families. Enhancing levels of education in the rural areas of Ethiopia has 
made a great impact on poverty between 1995 and 2009. In families where the head has accomplished primary 
education are likely to escape chronic poverty by 16%.  
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 Brown (2002) carried out a study in Kenya to find out unemployment rates in Kenya. They discovered that 
in 2009, Kenya faced unemployment rate of 42%. Reasons deduced from such high unemployment rate were 
that dynamics in the labour markets and business cycles have led to an emergent of a high-tech economy where 
unskilled people have been disadvantaged in securing employment. The findings of Okeyo’s (2004) survey in 
Kenya on firms indicated that those involved in Corporate Social responsibility gain average profit levels. A 
research carried out by Mulwa (2004) in Kenyan banks concluded that the preferences of the customers 
influenced their perception on corporate social responsibility. A company with good implemented policies is 
able to deliver sustainable growth because in corporate social responsibility activities, economic, social, 
ecological concerns of the community and welfare of businesses are considered (Herrmann 2004). Muhoroni 
Sugar Company in Kenya provides social and economic services to the community. The company assists the 
government of Kenya towards achieving sustainable growth. Sifuna (2007 researched on education and poverty 
elevation in Kenya. The scholar   found out that educated micro entrepreneurs are able to effectively run their 
businesses and gain more profits. In addition, education provides better livelihoods for those working in the 
informal sectors. The government has ensured that the company’s school and health center provide quality 
services as argued by Mwangangi and Odhiambo (2013). A study done by Osieko (2014) on the effect of 
Muhoroni Sugar Company in Kenya on the livelihoods of sugarcane growers from the surrounding community 
indicated that education greatly raises the income of the farmers. A farmer who is well educated is able to 
interpret and react to emerging information about better utilization of fertilizers, best soil conservation methods, 
cultivation of cash crops and introduction of new variety of seeds. 
 
3.  Methodology 
The study used descriptive research design with target population of 13,664 and sample size of 121 comprising 
community residents and Muhoroni Sugar company staff. The sample size was determined with the help of 
Israel’s (1992) 7% error margin (degree of confidence) with confidence level at 95%.  Stratified random 
sampling technique was used. Questionnaire was used to collect data which was analyzed using descriptive 
statistics especially the mean and standard deviation. Inferential statistics such as analysis of variance were used 
to ascertain significance effect of socio-economic strategy at 5% level of significance. Multiple regression was 
used to assess the relationship between the independent and the dependent variables. The analyzed data was 
presented using frequency distribution tables. Experts were involved and pilot study was carried out to determine 
the content validity of research instrument. Cronbach’s alpha method was used to determine the reliability of 
research instrument. The standardized Cronbach’s reliability coefficient was 0.995 hence acceptable because the 
threshold of Cronbach’s alpha coefficient is of 0.70. Research Authorization was granted by graduate school, 
Kenyatta University and   National Commission for Science, Technology and Innovation. The respondents 
voluntarily participated in the study, confidentiality and privacy observed. 
 
4. Results and Discussion 
Table 1: Social Strategy (Education) and Sustainable Growth of Community Surrounding Muhoroni Sugar 
Company 
Statements  SD D UD A SA Mean Std 
Muhoroni Sugar Company has done the best 
thing in establishing Success Primary School 
Frequency 6 3 4 17 73 4.44 1.10 
Percentage  5.8 2.9 3.9 16.5 70.9   
Success Primary School offers the best 
curriculum for my children 
Frequency 11 5 5 23 59 4.11 1.34 
Percentage  10.7 4.9 4.9 22.3 57.3   
My child’s performance keeps on improving 
every year 
Frequency 12 7 10 33 41 3.82 1.34 
Percentage  11.7 6.8 9.7 32 39.8   
Success Primary School has the best qualified 
teaching staff 
Frequency 8 13 5 37 40 3.85 1.28 
Percentage  7.8 12.6 4.9 35.9 38.8   
My children are in a better position to join the 
best higher education in future because of 
Success Primary School  
Frequency 13 0 5 32 53 4.09 1.31 
Percentage  12.6 0 4.9 31.1 51.5   
I would recommend Success Primary School 
for any primary school child 
Frequency 0 5 13 36 49 4.25 0.84 
Percentage  0 4.9 12.6 35 47.6   
Easy accessibility to education determines 
sustainable growth of community 
Surrounding Muhoroni Sugar Company 
Frequency 2 5 2 36 58 4.39 0.90 
Percentage  1.9 4.9 1.9 35 56.3   
Source: Research data (2018). 
The results indicate that 5.8% of the participants strongly disagreed, 2.9% disagreed, 3.9% were undecided, 
16.5% agreed and 70.9% strongly agreed that Muhoroni Sugar Company has done the best thing in establishing 
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success primary school such as Muhoroni Success Primary School (mean of 4.44). Variation in establishing 
success of primary school was significant (standard deviation of 1.10). The findings indicate that 10.7% of 
respondents strongly disagreed, 4.9% disagreed, 4.9% were undecided, 22.3% agreed and 57.3% agreed that 
Muhoroni Success Primary School offers the best curriculum for the children in the community surrounding 
Muhoroni Sugar Company especially the employees’ children who work at Muhoroni Sugar Company (mean of 
4.11). Its variation in curriculum for the children in the community was slightly high (standard deviation of 
1.34).  According to the results, 11.7% of residents strongly disagreed, 6.8% disagreed, 9.7% were undecided, 
32% agreed and 39.8% strongly agreed that the pupils’ performance in Muhoroni Success Primary School keeps 
on improving every year (mean of 3.82). Its variation in the pupils’ performance was noticeable (standard 
deviation of 1.34). From the results 7.8% of participants strongly disagreed, 12.6% disagreed, 35.9% were 
undecided, 38.8% agreed and 35% strongly agreed that Muhoroni Success Primary School has the qualified 
teaching staff (mean of 3.85) with some deviation (standard deviation of 1.28). The findings indicate that 12.6% 
of the respondents strongly disagreed, 4.9% were undecided, 31.1% agreed and 51.5% strongly agreed that 
pupils in Muhoroni Success Primary School are in a better position to join the best higher education in future 
(mean of 4.09). Chance to join higher education was high (standard deviation of 1.31). The study shows that 
4.9% of the residents disagreed, 12.6% were undecided, 35% agreed and 47.6% strongly agreed that Success 
Primary School is recommended for any primary school going child (mean of 4.25). Variation in recommending 
the school for primary school going was low (standard deviation of 0.84). Moreover, table 4.3 indicates 1.9% of 
the participants strongly disagreed, 4.9% disagreed, 1.9% were undecided, 35% agreed and 56.3% strongly 
agreed that easy accessibility to education determines sustainable growth of the community surrounding 
Muhoroni Sugar Company (mean of 4.39). Variation in sustainable growth of the community was low (standard 
deviation of 0.90).  
Osieko’s (2014) study found out that education greatly raises the income of the farmers. This is because; in 
the 3rd world countries only few people make minimal wages from their farms. Therefore, a well-educated 
farmer is able to interpret and respond to emerging information on better utilization of fertilizers, best soil 
conservation methods, cultivation of cash crops and introduction of new seed varieties. However current study 
focused on the effect of affordable education to children living around Muhoroni Sugar Company. This 
education would increase literacy and career opportunity for the beneficiaries in the future. Tomno’s (2016) 
research findings indicate that Coca-Cola Company contributes $88.1 million annually to a variety of 
environmental, educational and humanitarian organizations through the Coca-Cola Foundation. It has helped in 
opening new schools in different regions of the world hence improve the livelihood of the communities. The 
establishment of Success Primary School has enabled the surrounding community to benefit from affordable and 
quality education. This in turn has greatly reduced the cost incurred in education in cases where schools are 
unavailable in the area. 
 
4.1 Qualitative data were collected and summarized as indicated in table 2. 
Table 2: Improvements Made in the School 
School improvement Frequency Percent Valid Percent Cumulative 
Percent 
Equipment and facilities 35 34.0 34.0 34.0 
Renovation of school in order to 
increase enrolment of pupils. 
26 25.2 25.2 59.2 
Purchasing of school bus to facilitate 
trips for games. 
16 15.5 15.5 74.8 
Supporting the children of workers by 
paying school fees, 
26 25.2 25.2 100.0 
Total 103 100.0 100.0  
Source: Research data (2018). 
From the findings of qualitative data, 34% of the residents agreed that the school should provide equipment 
and facilities, 25% reported that the Muhoroni Sugar Company should renovate the school in order to increase 
enrolment of pupils. 15.5% asserted that the school should purchase a school bus to facilitate trips for games 
among others. 26% were of the view that Muhoroni Sugar Company should be supporting the workers’ children 
by paying school fees.  
Bukwimba, Kwesigabo and Kaaya (2015) support the findings of the current study. They found out that 
Vodafon Company in Tanzania has helped the community in building schools for the children to access 
education, hence increasing enrollment of pupils in the school in the region. However, in as much as companies 
open new schools, they also have an obligation of managing and improving the schools. The findings in the 
current study showed that it was the responsibility of Muhoroni Sugar Company to not only make improvements 
in the school through buying more school materials but also provide a school bus and scholarships. 
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Table 3. Social Strategy (Health Care) and Sustainable Growth of Community Surrounding Muhoroni Sugar 
Company. 
Statements  SD D UD A SA Mean Std 
Muhoroni Sugar Medical 
Center provides free in-patient 
medical services (e.g proper 
care for the admitted patients). 
Frequency 25 33 8 31 6 2.61 1.30 
Percentage  24.3 32 7.8 30.1 5.8   
Muhoroni Sugar Medical 
Center provides free out-
patient medical services (e.g 
quality X-rays, lab tests etc). 
Frequency 21 31 10 32 9 2.78 1.32 
Percentage  20.4 30.1 9.7 31.1 8.7   
Muhoroni Sugar Medical 
center offers free maternity 
services. 
Frequency 18 32 16 29 8 2.78 1.25 
Percentage  17.5 31.1 15.5 28.2 7.8   
Muhoroni Sugar Medical 
Center offers pharmaceutical 
drugs at affordable prices. 
Frequency 19 26 12 30 16 2.98 1.39 
Percentage  18.4 25.2 11.7 29.1 15.5   
Muhoroni Sugar Medical 
Center has the best qualified 
medical staff. 
Frequency 12 26 31 29 5 2.89 1.09 
Percentage  11.7 25.2 30.1 28.2 4.9   
Muhoroni Sugar Medical 
Center consistently offer free 
ARVs to HIV/AIDs patients. 
Frequency 11 8 22 37 25 3.55 1.24 
Percentage  10.7 7.8 21.4 35.9 24.3   
Health care has an effect on 
sustainable growth of the 
community surrounding 
Muhoroni Sugar Company. 
Frequency 10 8 6 41 38 3.86 1.27 
Percentage  9.7 7.8 5.8 39.8 36.9   
Source: Research data (2018). 
The results show that 24.3% of the participants strongly disagreed, 32% disagreed, 7.8% were undecided, 
and 30.1% agreed and 5.8% strongly agreed that Muhoroni Sugar Medical Center provides free in-patient 
medical services such as proper care for the admitted patients (mean of 2.61). However, free in patient medical 
services varied slightly (standard deviation of 1.30).  From the findings, 20.4% of residents strongly disagreed, 
30.1% disagreed, 9.7% were undecided, 31.1% agreed and 8.7% strongly agreed that Muhoroni Sugar Medical 
Center   offers satisfactory free out-patient medical services like quality X-rays, lab tests among others (mean of 
2.78). There was some variation in provision of free out-patient medical services (standard deviation of 1.32). 
The findings indicate that 17.5% of the respondents strongly disagreed, 31.1% disagreed, 15.5% were undecided, 
28.2% agreed and 7.8% strongly agreed that Muhoroni Sugar Medical center generally offers free maternity 
services (mean of 2.78) with little variation in free maternity services (standard deviation of 1.25).  
According to the results, 18.4% of participants strongly disagreed, 25.2% disagreed, 11.7% were undecided, 
29.1% agreed and 15.5% strongly agreed that Muhoroni Sugar Medical Center offers pharmaceutical drugs at 
affordable prices (mean of 2.98). Variation in prices was observable (standard deviation of 1.39). Table 4.7 
indicates that 11.7% of the respondents strongly disagreed, 25.2% disagreed, 30.1% were undecided, 28.2% 
agreed and 4.9% strongly agreed that Muhoroni Sugar Medical Center has acceptable levels of   the best 
qualified medical staff (mean of 2.89) with little variation (standard deviation of 1.09). In addition, the study 
shows that 10.7% of the residents strongly disagreed, 7.8% disagreed, 21.4% were undecided, 35.9% agreed and 
24.3% strongly agreed that Muhoroni Sugar Medical Center consistently offer free ARVs to HIV/AIDs patients 
(mean of 3.55). There was slight variation in free ARVs to HIV/AIDs patients (standard deviation of 1.24). 
Moreover, the results indicate that 9.7% of the participants strongly disagreed, 7.8% disagreed, 5.8% were 
undecided, 39.8% agreed and 36.9% strongly agreed that health care has some effect on sustainable growth of 
the community surrounding Muhoroni Sugar Company (mean of 3.86). There was minimal variation in 
sustainable growth of community (standard deviation of 1.27).  From the findings, majority of participants 
(77.2% and mean of 3.86) were of the view that health care has an effect on sustainable growth of the 
community where Muhoroni Sugar Medical Center offers different health services such as in-patient medical 
services, quality X-rays, lab tests, free materiality services among others. 
The findings concur with Pohl and Tolhurst’s (2010) study results which revealed that health plays an 
important role and good health is an indicator of sustainable growth. It promotes a broader use of health impact 
assessment in various countries to ensure good health results from all policies. However, the findings of current 
study revealed that good health is achievable if a company like Muhoroni Sugar Company step in and establish 
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fully equipped health facilities for the community. Konar and Cohen (2015) concur with the findings that a firm 
with a better health performance has a significant positive impact on the firm’s market value which is a good 
predictor of the firm’s expected future increase in market size. However, the findings of the current study 
indicated that if the firm provides quality health facilities, staff become healthy hence improvement in their 
performance. 
 
4.2 Qualitative data was collected and summarized as indicated in table 4  
Table 4. Improvement made in the Health Centre 
Health improvement Frequency Percent Valid Percent Cumulative 
Percent 
Facilities and adequate drugs 35 34.0 34.0 34.0 
Employment of additional qualified 
staff to improve health services 
26 25.2 25.2 59.2 
Purchasing of ambulance 16 15.5 15.5 74.8 
Construction more facilities such as x-
rays rooms, expansion of lab 
26 25.2 25.2 100.0 
Total 103 100.0 100.0  
Source: Research data (2018). 
From the findings, 34% of the respondents were of the opinion that the Muhoroni health care Centre should 
improve the facilities and also increase the stock of different drugs, 25.2% reported the need for employment of 
qualified staff to improve health services, 15.5% asserted that the health Centre should purchase ambulance, 
25.2% stated that the health centre should construct more facilities such as x-rays rooms, expansion of lab. The 
findings indicate that majority of the residents agreed that Muhoroni health care Centre should improve the 
facility and also increase the stock of different drugs in order to increase efficiency and effectiveness of the 
health facility. 
The current study is supported by Kamencu’s (2013) study findings which revealed that through corporate 
social responsibility, Meru County built health centers hence enabling the community access medication in the 
health facilities. On the other hand, the study revealed that it was the company’s responsibility to ensure the 
established health centers runs efficiently. In this case, Muhoroni Sugar Company should employ additional 
quality medical personnel to run the health center, provide ambulance services and adequate drugs and 
equipment. 
Table 5. Economic Strategy and Sustainable Growth of Community Surrounding Muhoroni Sugar Company 
Statements  SD D UD A SA Mean Std 
Muhoroni Sugar Company has employed casual 
laborers from  community surrounding 
Muhoroni Sugar Company 
Frequency 7 2 18 36 40 3.97 1.12 
Percentage  6.8 1.9 17.5 35 38.6   
Muhoroni sugar company has given enough 
sugarcane supply tenders to the farmers of  
community Surrounding Muhoroni  sugar  
company 
Frequency 4 8 15 35 41 3.98 1.10 
Percentage  3.9 7.8 14.6 34 39.8   
Muhoroni Sugar Company has employed 
enough teachers from community surrounding 
Muhoroni Sugar Company to work in 
Muhoroni Success primary school. 
Frequency 9 20 31 19 24 3.28 1.26 
Percentage  8.7 19.4 30.1 18.4 23.3   
Muhoroni Sugar Company has employed 
residents of community surrounding Muhoroni 
Sugar  
Company to work in the Muhoroni Sugar 
Medical center 
Frequency 8 32 32 18 13 2.96 1.15 
Percentage  7.8 31.1 31.1 17.5 12.6   
Muhoroni Sugar Company has employed 
residents of community surrounding Muhoroni 
Sugar Company to work at the administrative 
departments of the company  
Frequency 12 16 39 20 16 3.12 1.20 
Percentage  11.7 15.5 37.9 19.4 15.5   
Economic responsibilities directly influence 
sustainable growth of the community 
surrounding Muhoroni Sugar Company 
Frequency 12 5 17 34 35 3.73 1.30 
Percentage  11.7 4.9 16.5 33 34   
Source: Research data (2018). 
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Findings indicated that 6.8% of the respondents strongly disagreed, 1.9% disagreed, 17.5% were undecided, 
35% agreed and 38.6% strongly disagreed that Muhoroni Sugar Company has employed casual laborers from the 
community (mean of 3.97). There was little variation in employing casual laborers from the community 
(standard deviation of 1.12). The results indicate that 3.9% of the participants strongly disagreed, 7.8% 
disagreed, 14.6% were undecided, 34% agreed and 39.8% strongly agreed that Muhoroni Sugar Company has 
given enough sugarcane supply tenders to the farmers of community surrounding the sugar Company (mean of 
3.98). There was little variation in giving sugarcane supply tenders to the farmers of community surrounding the 
company (standard deviation of 1.10). According to the findings, 8.7% of the respondents strongly disagreed, 
19.4% disagreed, 30.1% were undecided, 18.4% agreed and 23.3% strongly agreed that Muhoroni Sugar 
Company has employed enough teachers from the community surrounding the Sugar Company to work in 
Muhoroni Success primary school (mean of 3.28). There was some variance in employment of enough teachers 
from the community (standard deviation of 1.26). Moreover, the findings show that 7.8% of the participants 
strongly disagreed, 31.1% disagreed, 31.1% were undecided, 17.5% agreed and 12.6% strongly agreed that 
Muhoroni Sugar Company has employed residents from the community surrounding it to work in the Muhoroni 
Sugar Medical center (mean of 2.96). On average it was disagreeable though variation noticeable (standard 
deviation of 1.15). From the results 11.7% of the respondents strongly disagreed, 18.5% disagreed, 37.9% were 
undecided, 19.4% agreed and 15.5% strongly agreed that Muhoroni Sugar Company has employed residents 
from the community surrounding Sugar Company Muhoroni town to work at the administrative departments of 
the company. It had a mean of 3.12 and σ=1.20.  The mean showed there was little multi-collinearity of data. 
The standard deviation showed some uniformity of data and there was homogeneity of data. 
The study indicates that 11.7% of the residents strongly disagreed, 4.9% disagreed, 16.5% were undecided, 
33% agreed and 34% strongly agreed that economic responsibilities directly influence some sustainable growth 
of the community surrounding Muhoroni Sugar Company (mean of 3.73). There was little variation in 
sustainable growth because of economic responsibilities (standard deviation of 1.30). The study findings indicate 
that majority of residents, 79.6% (mean of 3.98) were of the view that Muhoroni Sugar Company has given 
enough sugarcane supply tenders to the farmers from the community surrounding Muhoroni Sugar Company. 
The current study findings are supported by Mbirigenda (2018) results which revealed that creation of 
employment opportunities that ensures sustainable economic growth has for a long time been a worldwide 
ambition to be realized. However, there has been little remarkable progress made.  
The findings concur with the findings of Gillam (2016) which revealed a positive relationship between the 
corporate social responsibility activities and the financial effects of Brazil Coffee companies where there was 5% 
to 8% increase in profits attributed to corporate social responsibility. It is an indication that corporate social 
responsibility activities affected the financial performance of the organization. However, the current study 
reveals that corporate social responsibility initiatives do not only contribute to the company’s profit, but also 
promote the sustainable growth of the community surrounding the firm. Faggio and Konings (2003 studied job 
reallocation and productivity growth in a manufacturing company and found out that there is need for creation of 
new jobs, improving working conditions which play a role in economic productivity because many people live 
on what they earn. However, the current study revealed that apart from job opportunities by the company 
residents can also benefit by starting enterprises that supply materials to the company. In this case, Muhoroni 
Sugar Company has been buying sugarcane from the farmers in the area, hence promoting farmer’s income. 
Table 6. Job Description 




Casual laborer in the company 22 21.4 21.4 21.4 
Sugar cane supplier 24 23.3 23.3 44.7 
Employed teachers at Muhoroni Success primary 
school 
13 12.6 12.6 57.3 
Employed staff at Muhoroni sugar medical 
center  
13 12.6 12.6 69.9 
Employed as the administrative staff in the 
company 
31 30.1 30.1 100.0 
Total 103 100.0 100.0  
Source: Research data (2018). 
From the results 21.4% of the participants agreed that Muhoroni Sugar Company employ casual workers to 
carry out  firm operations, 23.3% asserted that it supplies sugarcane to the farmers, 12.6% stated that the 
company has employed some teachers from the community to teach at Muhoroni Success primary school, 12.6% 
were of the view that the company has employed staff to work at different sections of Muhoroni sugar medical 
center and 30.1% reported that it has employed staff to work at the administrative section. From the results 
majority of respondents agreed that the company has employed staff to work at the administrative section. 
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Sagebien and Whellams (2010) found out that Canadian companies have empowered the people in the 
country through employment hence increasing the community development and livelihood. However, the current 
study found out that Muhoroni Sugar Company provide employment to the community by establishing schools 
and health centres. This empowers employment opportunities in other sectors of the economy. 
 
4.3 Qualitative data was collected and summarized as indicated in table 7. 
Table 7. Improvement of Economic Responsibility 




Encourage fairness to increase sugarcane planting so 
that there is enough cane to crush 
22 21.4 21.4 21.4 
Employing staff who are qualified and also casual 
workers from the surrounding community 
16 15.5 15.5 36.9 
Get involved in service provision such as transport, 
harvesting and weeding. 
40 38.8 38.8 75.7 
Paying farmers in time 25 24.3 24.3 100.0 
Total 103 100.0 100.0  
Source: Research data (2018). 
Table 7 indicates that 21.4% of the participants were of the view that fairness be encouraged regarding 
farmers in order to increase sugarcane planting so that there is enough cane to crush, 15.5% proposed 
employment of qualified staff and also casual workers from the surrounding community, 38.8% reported that 
Muhoroni Sugar Company should be involved in service provision such as transport, harvesting and weeding 
and 24.3% asserted that the company should pay farmers on time. From the study majority of the respondents 
agreed that Muhoroni Sugar Company should be involved in service provision such as transport, harvesting and 
weeding. 
Osieko (2013) found out that Muhoroni Sugar Company has helped in providing employment to the 
residents living around the company hence increasing the living standards of the community. The current study 
further revealed that sustainable employment will be achieved when Muhoroni Sugar Company promote 
sugarcane farmers through paying their wages on time, employing qualified staff and getting involved in 
production services such as harvesting and transportation. 
Table 8. Analysis of Variance on Social Strategy (Education) Using SPSS Version 24 
ANOVAa 
Model Sum of Squares Df Mean Square F Sig. 
1 Regression 43.915 35 1.255 1.757 .024b 
Residual 47.838 67 .714   
Total 91.754 102    
a. Dependent Variable: Sustainable Growth of Community Surrounding Muhoroni Sugar Company  
b. Predictors: (Constant), Social Strategy Education 
Source: Research data (2018). 
The table shows that F=1.757, p=0.024 and the study results indicated that social strategy at 0.05 level of 
significance where p=0.024<0.05 was significant. The F-calculated (1.757) was more than the F-critical (2.46) 
which shows that the model was fit in predicting the effect of the social strategy (education) on sustainable 
growth of community surrounding Muhoroni Sugar Company. 
Table 9. Analysis of Variance on Social Strategy (Health Care) Using SPSS Version 24 
ANOVAa 
Model Sum of Squares Df Mean Square F Sig. 
1 Regression 54.017 21 2.572 5.521 .000b 
Residual 37.737 81 .466   
Total 91.754 102    
a. Dependent Variable: Sustainable Growth of Community Surrounding Muhoroni Sugar Company.  
b. Predictor: (6Constant), Social Strategy Health Care 
Source: Research data (2018). 
The results indicate that F=5.521, p=0.000 for the social strategy (health care) at 5 percent level of 
significance where p=0.000˂0.05 was significant. The F-calculated (5.521) was more than the F-critical (2.46) 
which shows that the model was fit in predicting the effect of the social strategy (health care) on sustainable 
growth of community surrounding Muhoroni Sugar Company. 
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Table 10. Analysis of Variance on Economic Strategy Using SPSS Version 24 
ANOVAa 
Model Sum of Squares Df Mean Square F Sig. 
1 Regression 53.054 16 3.316 7.369 .000b 
Residual 38.700 86 .450   
Total 91.754 102    
a. Dependent Variable: Sustainable Growth of Community Surrounding Muhoroni Sugar Company 
b. Predictor: (Constant), Economic Strategy  
Source: Research data (2018). 
The table indicates that F=7.369, p=0.000 revealing that economic strategy at 0.05 level of significance 
where p=0.000˂0.05 was significant. The F-calculated (7.369) was more than the F-critical (2.46) which shows 
that the models were fit in predicting the influence of the economic strategy on sustainable growth of community 
surrounding Muhoroni Sugar Company. 
Table 11. Analysis of Coefficients Using SPSS Version 24 
Coefficientsa 
Model Unstandardized Coefficients Standardized 
Coefficients 
T Sig. 
 B Std. Error Beta   
1 (Constant) -1.404 .532  -2.641 .010 
Social Strategy Education -.171 .086 -.164 -2.002 .048 
Social Strategy Health Care .220 .090 .201 2.450 .016 
Economic Strategy .310 .124 .241 2.494 .014 
a. Dependent Variable: Sustainable Growth of Muhoroni Community 
Source: Research data (2018). 
The regression equation is as follows:  
Y= ß0 + ß1X1+ ß2X2 + ß3X3+ ß4X4 + ß5X5 + error (ε) 
The computed value for ß1, ß2X2 + ß3X3+ ß4X4 + ß5X5 and the error term as follows 
Y = -1.404 – 0.171X1 + 0.220X2 + 0.283X3 + 0.310X4 + 0.681X5 + 0.532 
Y (Sustainable Growth of Community surrounding Muhoroni Sugar Company) = -1.404 – 0.171 (Social Strategy 
Education) + 0.220 (Social Strategy Health Care) + 0.310 (Economic Strategy) + 0.532 (Standard Error). 
From the equation it is therefore clear that a unit decrease in social strategy education will vary sustainable 
growth of community by -0.171 other factors held constant. Also, a unit increase in social strategy health care 
will vary sustainable growth of community by 0.022 other factors held constant. Moreover, a unit increase in 
economic strategy will vary sustainable growth of community by 0.310 other factors held constant.  
 
5. Hypotheses Testing  
The following hypotheses were tested  
H01.  There is no effect of social strategy (education) on sustainable growth of Community Surrounding 
Muhoroni Sugar Company. 
Probability value of (p=0.048 < 0.05) was obtained, implying that the hypothesis (there is no effect of social 
strategy on sustainable growth of community surrounding Muhoroni Sugar Company) was rejected. Osieko’s 
(2014) findings support the current research outcomes which indicate that education empower farmers to earn a 
higher income which also promote sustainable growth in the community. 
H02.  There is no significant effect on economic strategy on sustainable growth of community surrounding 
Muhoroni sugar Company. 
Table 11 shows a probability value of p=0.014< 0.05 which indicate that the hypothesis “there is no effect of 
economic strategy on sustainable growth of community surrounding Muhoroni Sugar Company” was rejected. 
Mbirigenda (2018) concurs with the current research findings which indicate that the economic responsibility of 
companies is to provide employment opportunities for the local community and support innovative projects in 
the community so as to reduce poverty. CSR comes in and contribute towards bettering the quality of the local 
community and also for the workforce. 
Table 12. Summary of Results On Hypotheses Testing 
Hypotheses  P-Value Decision Rule  
H01.  There is no effect of social strategy (Education) on the sustainable 
growth of community surrounding Muhoroni Sugar Company. 
P=0.048<0.05 Hypothesis was 
rejected 
H03. There is no effect of economic strategy on sustainable growth of 
community surrounding Muhoroni Sugar Company. 
P=0.014<0.05 Hypothesis was 
rejected 
Source: Research data (2018). 
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The study found out that socio-economic strategy affects sustainable growth of community. There is need to 
implement corporate social responsibility programs in order to improve education and health for sustainable 
growth. The programs improve the status of schools hence increase in enrollment and construction of healthcare 
facilities. The leads to creation of job opportunities and payment of sugarcane farmers on time which in turn lead 
to economic development of community. 
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